
How to Safely Use Bulk Link Services

Buying a package that promises hundreds of links can feel like strapping a rocket to your

SEO—until it isn’t. The safe way to use these services is simple: don’t point them at your

core pages. Use them to strengthen assets that, in turn, support the pages you care

about. Below is a clear, step-by-step plan you can hand to any vendor (or follow yourself)

so you get upside without inviting trouble.

The Safe Game Plan:

Use a buffer layer: point bulk links to brand profiles, videos, and supporting
articles—not your homepage or main money pages.
Spread them out: 10–20 targets; ~10–25 links each. Avoid dumping 100+ at one
URL.
Keep anchors boring: ~75% branded/URL/generic, 20% partial-match, ?5% exact-
match.
QA everything: insist on a sample, check indexation, relevance, and rel attributes.
Measure: set baselines in Google Search Console (GSC); evaluate after 4–8 weeks.

What These Services Usually Build

Most bulk services create a mix of web 2.0 posts, profiles/bookmarks, and contextual

placements on shared publishing platforms. Some will be dofollow, some nofollow/UGC.

Quality varies wildly. That’s why we treat these as tier-2 (and tier-3) links: they power up

things around your site, not the site directly.

The Safe Structure: Tiered Linking

Service ? Buffer Assets ? Your Money Pages

Think of it like surge protectors for your SEO. If Google ignores or devalues low-quality

patterns, the hit lands on your buffers—not your revenue pages.

Where to Point the Links (Tier-2 Targets)

Create a list of 10–20 URLs you control or influence that can reasonably earn links:

Brand profiles: LinkedIn company page, Crunchbase profile, About.me, etc.
Owned media: YouTube videos, podcast episode pages, Medium articles,
SlideShare decks.
Support articles on your site: helpful blog posts that internally link to your money
pages (not the homepage).
Legit citations/directories: chambers, associations, vertical directories.



Want clean, foundational links first? Use my resource: Best Free Backlink Sites. Build

those, then consider supplementing with a bulk pack.

Anchor Text Mix: Keep It Boring

Anchor text is where people get greedy and get into trouble. Use this distribution as a

guardrail:

70-80%: Branded / URL / generic (“YourBrand”, “yourbrand.com”, “visit website”,
“learn more”)
15-25%: Partial-match or topical phrases (natural wording, not keyword stuffing)
?5%: Exact-match keywords (if at all)

Also vary capitalization, prefixes (https:// vs. www), and placement within sentences.

Pacing & Distribution

Spread the love: If you have 400 links, aim for 10–20 targets × ~10–25 links each.
Staggered timelines: Ask the vendor to drip placements and indexing over weeks,
not all at once.
Refresh buffers: Add new supporting posts or update existing ones so they’re worth
linking to.

Quality Control: What to Check Before You Scale

Before you hand over your full target list, request 25–50 sample links and verify:

1. Indexation: Are the linking domains and the specific pages indexed?
2. Rel attributes: Are the links actually dofollow when promised? If nofollow/UGC,

that’s fine—just know what you’re getting.
3. Relevance: Is the content topically related, readable, and not spun?
4. Placement quality: Contextual paragraph links beat profile footers.
5. Anchor sanity: Does the mix follow your distribution? No aggressive exact-match

creeping in?
6. Diversity: A variety of platforms/domains > 300 links on 3 domains.
7. Spam signals: Avoid deindexed subdomains, hacked pages, malware warnings,

and auto-generated gibberish.
8. Reporting: Insist on CSV with URL, anchor, rel, platform, and date.

Measure Like an Expert (4–8 Weeks)

1. Baseline: In GSC, note impressions, average position, and queries for each buffer
URL and the money pages they point to.

2. Run one batch: Point links only to buffers; keep anchors conservative.
3. Annotate: Add a GSC annotation or internal note with the start date.

https://tonyherman.com/best-list-of-freebie-links/


4. Evaluate: Did buffers gain visibility? Did target pages nudge up after internal links? If
yes, consider a second, smaller batch. If no movement (or volatility), stop.

When to Avoid or Stop

Consider dumping a provider if any of these things start happening:

The vendor won’t provide a sample list.
They push heavy exact-match anchors “for faster results.”
You see deindexed pages, spun content, or clear network footprints.
Your internal metrics flatline after a reasonable wait—no need to double down.

Stronger, Compounding Moves to Bring in

Editorial links & digital PR: Real mentions on real sites move needles.
Foundational citations: Grab the legitimate, free links here: Best Free Backlink
Sites.
Content worth citing: Original data, calculators, checklists, and visual explainers
attract links you don’t have to buy.

Copy-Paste This Vendor Brief to Keep

Copy

Targets (Tier-2 list):
1) https://www.linkedin.com/company/yourbrand
2) https://www.youtube.com/watch?v=VIDEOID
3) https://medium.com/@yourbrand/POST
4) https://yourbrand.com/blog/support-post-1
… (total 10–20 targets)

Anchors:
- 75% branded/URL/generic
- 20% partial-match topical
- ?5% exact-match (max)
Provide final anchor list for approval before posting.

Distribution:
- Even spread across all targets (roughly 10–25 links each).
- Do NOT link directly to homepage or core money pages.

Quality:
- Contextual placements with readable, human-written text (200–400 words).
- Note rel attribute (dofollow/nofollow/ugc) in the report.
- Sample 25–50 live links for QA prior to full run.

Reporting:
- CSV: URL, anchor, rel, platform, date, and (if available) indexation status.

FAQs About Buying Bulk Links
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Are these links “safe?”

They’re safest when used as tier-2 (and tier-3) links to buffers you control. Pointing them

straight at your key pages is where risk rises and results are least predictable.

Will I get penalized?

Most low-quality links are simply ignored today, but aggressive patterns can still cause

issues. That’s why we spread targets, keep anchors conservative, and run small,

measured tests.

Final Word

Bulk link services can be a supplement, not a strategy. Use them to energize assets

around your site, keep anchors tame, and measure like a pro.

And, you know… it’s Google that gave us this backlinking game we’re playing. They frown

on it, but they also told us sites need links. Sure, the ideal way here is to produce stellar

content that everyone wants to link to, but that’s not super-realistic. Like, who is going to

post links? Only people with websites, right? And what percentage of them will actually

post links to other sites now? A super small amount – yet, Google expects that to drive

their algorithm. Again, just not realistic, IMHO. So… let’s play this game they want, but do

it in a smart way.
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Special Offer for Readers

1,000+ Channels • On-Demand Movies • 5 Devices

$69.99/mo (~$2.33/day)

Try it for a month and see if you like it, then switch.

Start Your Trial

Click to learn more about CUE Broadcast

Tip: Get 3 friends of family to sign up and you it for free.
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