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Disclaimers	
	
You	are	using	any	techniques,	hints,	cheats	or	advice	here	at	your	own	risk.	
	
This	book	and	supplementary	material	was	created	to	provide	specific	information	
regarding	the	subject	matter	covered.	Every	attempt	has	been	made	to	verify	the	
information	provided	in	this	material	however	neither	the	author	nor	the	publisher	
are	responsible	for	any	errors,	omissions,	or	incorrect	interpretations	of	the	subject	
matter.	
	
Information	contained	within	this	material	is	subject	to	local,	state,	federal	and	
international	laws.	The	reader	is	advised	to	consult	with	a	licensed	professional	for	
legal,	financial	and	other	professional	services.	
	
The	reader	of	this	material	assumes	responsibility	for	the	use	of	this	information.	
Adherence	to	all	applicable	laws	and	regulations	governing	professional	licensing,	
business	practices,	advertising	and	all	other	aspects	of	doing	business	in	the	United	
States	or	any	other	jurisdiction	is	the	sole	responsibility	of	the	reader.	
	
The	author	and	publisher	assume	no	responsibility	or	liability	whatsoever	for	the	
use	or	misuse	of	the	information	contained	within	these	materials.	
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Copyright	–	Please	Notice	
	
This	material	is	protected	by	U.S.	and	international	copyright	laws.	It	is	therefore	
illegal	to	copy	this	material,	to	redistribute	it,	or	to	create	derivative	works.	Any	
violations	will	be	subject	to	full	penalties	under	applicable	laws.	
	
All	information	contained	in	this	book	is	for	entertainment	purposes	only,	and	none	
of	it	is	considered	legal	or	personal	advice.	By	reading	further,	you	agree	to	
indemnify	Anthony	Herman	from	any	and	all	consequences	that	may	result	from	
your	interpretation	of	the	material	contained	here.	
	
You	may	print	one	copy	for	your	personal	use	but	you	may	not	reproduce	it,	sell	
it	or	redistribute	it.	
	
You	do	not	have	permission	to	resell,	publish	or	redistribute	the	contents	of	this	
book.	

	
	

	



448	Ways	to	Instantly	Improve	Article	&	Headlines	–	TonyHerman.com	
Page	4	of	34	

Table	of	Contents	
	
Introduction		 	 	 	 	 	 	 5	

	

14	Article	Writing	Tips	 	 	 	 	 	 6	

	

3	Examples	of	Improving	Headlines	 	 	 	 19	

	

201	Magic	Words	 	 	 	 	 	 	 21	

	

46	Action	Words	 	 	 	 	 	 	 26	

	

176	Headline	Starters	 	 	 	 	 	 28	

	

1	Article	Writing	Cheat	Sheet	 	 	 	 	 32	

	

4	Bonus	Material	/	Resources	 	 	 	 	 34	

	
	

14	+	3	+	201	+	46	+	176	+	1+	4	=	448!	



448	Ways	to	Instantly	Improve	Article	&	Headlines	–	TonyHerman.com	
Page	5	of	34	

Introduction	
	
A	great	headline	for	an	article,	book,	blog	post	or	even	movie	title	can	determine	
how	much	it’s	clicked	on	or	sold.	Movie	companies	test	their	movie	titles	with	focus	
groups	before	the	movie	is	released	because	they’ve	spent	millions	of	dollars	
making	the	film.	They	don’t	want	it	to	flop	because	of	a	bad	title.	
	
And	even	though	they’ve	done	that,	I	see	lots	of	movie	titles	that	are	just	terrible	and	
don’t	make	me	want	to	go	see	it.	Maybe	I’m	not	the	target	market	but	you	do	see	
movies	flop	every	few	months	even	though	they	had	good	actors.	That’s	mainly	due	
to	reviews,	the	plot	and	how	it	was	produced	but	still,	the	headline	plays	a	part.	It	all	
works	together.	
	
To	use	this	book,	just	refer	to	it	when	you’re	completing	an	article	or	whatever	
you’ve	created.	Start	a	new	document	and	try	coming	up	with	10	headlines	or	more	
using	the	words	and	suggestions	here.	
	
I	always	like	to	use	a	working	title	for	an	article	while	I’m	writing	it	and	then	review	
the	title	once	I’m	done.	I	ask	myself	questions	like:	
	
“Would	I	Click	on	That	Result	in	Google?”	
	
“Does	That	Make	Me	Want	to	Read	It?”	
	
“Do	I	Feel	Like	I’m	Missing	Out	on	Something	If	I	Don’t	Click	On	That	Link?”	
	
The	headline	must	be	compelling	so	that	people	want	to	click	on	it.	I’m	mainly	
talking	about	blog	posts/articles	here	but	this	applies	to	other	medium	as	well.	
	
You	have	to	craft	your	headlines	to	make	people	click	–	like	they’re	going	to	miss	out	
on	something	great	if	they	don’t	click.	Think	about	it,	they’re	doing	a	search	and	may	
never	come	back	to	that	search	ever	again	(this	thought	is	in	their	mind)	–	like	they	
might	never	find	your	article	ever	again	if	they	don’t	click	now,	and	you	want	to	
make	your	headline	so	compelling	that	they	HAVE	to	click	on	it.	
	
Of	course,	your	articles	better	live	up	to	the	hype.	You	have	to	deliver	on	what	you	
promise.	That’s	important.	
	
This	book	also	coves	ways	to	improve	how	you	write	online	articles.	
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14	Article	Writing	Tips	
	
Writing	for	websites	is	different	than	writing	a	college	paper	or	writing	a	book	but	
there	are	some	similarities.	This	section	will	go	over	how	to	write	an	article	online	
so	that	you	actually	get	people	reading	your	content	and	enjoying	it.	These	
guidelines	or	rules	for	writing	an	article	will	also	help	you	write	content	easier.	
	
I’ve	been	doing	it	for	years	now	and	it	actually	gets	easier	and	easier	the	more	you	
do	it.	At	the	beginning,	though,	it	was	tough.	I	had	to	force	myself	to	do	it.	I	didn’t	
have	a	lot	of	help,	so	I	had	to	figure	it	out	myself	through	trial	and	error.	I	hope	to	
pass	on	what	I’ve	learned	to	you.	
	
How	to	Write	Articles	for	Websites	

	
The	first	thing	to	understand	is	how	people	read	things	on	the	web.	They’re	usually	
in	“search	mode”	I	like	to	say.	This	means	they’ve	put	in	a	search	and	ended	up	on	
your	website.	They	weren’t	sure	if	clicking	on	the	link	to	get	to	your	page	was	a	good	
decision	or	not,	so	they’re	looking	for	some	confirmation	that	they	found	the	right	
result	before	they	read	more	on	your	page.	
	
This	is	the	first	hurdle	you	have	to	clear.	There	are	a	few	ways	to	do	this,	which	I	list	
below.	I’ll	also	give	you	tips	on	several	good	article-writing	formats	that	work	really	
well.	
	
Above	all,	you	need	good,	original	content	that’s	not	copied	from	anywhere	else.	I	
cannot	stress	that	enough.	Yes,	you	can	use	some	excerpts	from	other	places	or	
curate	content	but	the	majority	of	whatever	you	write	needs	to	be	original	content.		
	
1.	Be	Helpful	

	
It’s	just	2	words…	simple,	right?	
	
Give	people	what	they’re	looking	for	–	searching	for.	Don’t	brag	about	yourself	–	
help	them.	Once	you	help	them,	they	will	seek	you	out	and	want	more	from	you.	This	
is	the	correct	business	model	and	writing	model	to	follow.	
	
Your	articles	must	be	really	helpful	and	walk	them	through	the	solution	–	kind	of	
like	you’re	talking	to	a	5	year	old	but	just	don’t	talk	down	to	them	or	dumb	it	down.	
Just	get	rid	of	the	jargon	and	speak	clearly.	This	creates	the	connection.	
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To	connect	with	your	audience,	you	must	think	like	they	do	and	speak	their	words.	
This	connection	builds	trust.	Cicero	said	this	well:	
	

“If	you	wish	to	persuade	me,	you	must	think	my	thoughts,	feel	my	feelings,	
and	speak	my	words.”	
–	Cicero	(Roman	Statesman,	Orator	and	Attorney)	

	
Provide	Value,	Too!	

	
Put	time	and	effort	into	what	you	post.	Don’t	just	slap	some	junk	up	on	your	website	
to	hit	a	word	limit	and	call	it	a	success.	That	actually	hurts	you	a	little.	Provide	real	
value	–	the	answers	people	are	looking	for.	
	
Your	content	needs	to	be	so	good	that	people	will	want	to	bookmark	it	and	share	it.	
This	is	really	how	things	go	viral.	What	you	put	into	something	is	what	you’ll	get	out	
of	it,	right?	Spend	LOTS	of	time	writing,	researching	and	creating	(crafting)	your	
content.	Add	videos,	images,	info	graphics,	etc.	Make	it	media-rich.	It	should	exceed	
expectations.	
	
2.	Use	a	Compelling	Title	/	Headline	

	
The	first	part	about	writing	good	content	is	getting	people	to	your	website.	Since	
they	see	your	headline	in	the	search	results,	you	want	to	write	a	headline	so	good	
that	people	will	think	they’re	missing	out	on	something	really	important	if	

they	don’t	read	it.	
	
The	headline	is	one	part	of	search	results	on	Google	that	you	control	–	Google	
sometimes	changes	it	but	not	too	often.	So	make	your	headline	the	best	it	can	be.	
You	can	even	test	different	headlines	to	see	which	ones	work	better.	
	
You	can	give	people	secrets,	best	tips,	little	known	facts	or	the	one	thing	they	can’t	
forget	–	stuff	like	that.	
	
This	article	gives	you	good	tips	on	writing	compelling	headlines:	
	

9	Proven	Headline	Formulas	That	Sell	Like	Crazy	(copyblogger.com)	
	
State	the	big	benefit.	
	
One	of	the	first	techniques	you	should	always	explore	is	transforming	your	
major	benefit	into	a	headline.	After	all,	your	number	one	selling	point	should	
be	up	front.	It	stands	the	best	chance	of	selecting	the	right	audience	and	
preparing	them	to	respond.	Plus,	if	they	read	nothing	else,	they	have	at	least	
seen	the	best	selling	point	you	have	to	offer.	If	you	have	trouble	writing	this	
kind	of	headline,	it’s	a	sure	sign	you	need	to	think	a	bit	more	about	your	
product	or	service.	
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This	is	a	good	tip	–	put	the	major	benefit	in	the	headline.	The	benefit	is	the	
“why?”	part	or	the	“because”	part	and	it	explain	how	people	benefit	/	how	it	helps	
them.	
	
Even	the	title	of	that	headline	is	great	(“9	Proven	Headline	Formulas	That	Sell	Like	
Crazy”)	–	you	can	tell	they	worked	on	it.	
	
Look	at	the	words	being	used:	
	

• 9	
• proven	
• formula	
• sell	
• crazy	

	
Those	are	good	words	–	here’s	why:	
	

• When	there	are	9	of	them,	you	know	that	of	those	9,	there	must	be	at	least	1-
2	that	will	work	for	you,	so	it’s	worth	clicking	on.	Headlines	that	are	lists	of	
thing	(top	9,	17	best,	13	tips,	etc.)	work	REALLY	well.	I	use	this	a	lot.	

• If	it’s	proven,	then	that	means	it’s	almost	guaranteed	to	work.	
• If	there’s	a	formula,	then	that	means	it’s	something	that	can	be	followed	–	like	

a	recipe.	
• They	sell,	which	means	they	make	money,	so	the	results	are	good	
• Crazy	means	it	works	better	than	expected.	

	
And	it’s	only	8	words.	They	get	all	these	thoughts	and	emotions	in	just	8	words.	
	
Here’s	one	good	formula	for	writing	a	great	headline:	
	

Number	+	Adjective	+	Keyword	+	Rationale	+	Promise	
	
Here’s	an	example:	
	

15	Surprising	Weight	Loss	Tips	That	Will	Make	You	Slimmer	in	One	Week	
	
You	can	use	this	headline	analyzer	tool	to	help	you	fine	tune	your	headlines:	
	

CoSchedule	Headline	Analyzer	(coschedule.com)	
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Better	Titles	=	Higher	Rankings	

	
Yes,	the	click	through	rate	(CTR)	your	pages	get	on	Google	really	matters	–	it’s	a	
ranking	factor.	They	measure	how	many	clicks	the	titles	of	your	pages	get.	The	more	
clicks	you	get,	the	higher	you’ll	start	to	rank.	That	means,	the	more	compelling	your	
titles	are,	the	more	clicks	you’ll	get	and	the	higher	you	will	rank.	
	
Websites	like	BuzzFeed	test	headlines/titles	like	CRAZY.	They	try	lots	of	different	
versions	to	see	which	ones	work	the	best.	It’s	a	science.	You	need	to	split	test	your	
headlines.	Tweak	them.	Test	them.	
	
After	you	start	doing	this,	you’ll	soon	just	know	what	kind	of	title	works	the	best	and	
you’ll	naturally	write	awesome	headlines	for	articles	that	get	more	clicks.	
	
Questions	Work	Well	

	
People	type	questions	into	Google,	so	with	some	articles,	having	the	title	be	a	
question	not	only	matches	what	they’re	looking	for	but	people	think	it’s	a	forum	or	
something	and	that	the	question	they’re	asking	will	be	answered	there.	Definitely	
experiment	with	questions	for	titles	of	your	posts/articles.	
	
Work	Hard	on	Titles	

	
The	point	is,	don’t	take	just	2	seconds	to	come	up	with	a	title	–	spend	good	time	on	it	
and	that	time	will	pay	off!	
	
Some	more	article	headline	titles	that	work	great	are:	
	

• How	to…	
• Quickest	way	to…	
• Fastest	way	to…	
• Easiest	ways	to…	
• Ways	to…	
• Cheapest	way	to…	
• Best	way	to…	
• Best	Tips	to…	

	
And	I’ve	included	a	bunch	of	this	in	this	book.	
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Write	Great	Page	Headlines	

	
Here	are	some	ways	to	help	you	come	up	with	compelling	headlines	that	will	get	you	
more	clicks	to	your	website	with	social	media,	sales	pages	and	e-newsletter	opt-in	
pages:	
	

• Put	yourself	in	the	shoes	of	your	target	audience.	What	appeals	to	them	and	
what’s	important	to	them?	Craft	your	headline	to	appeal	to	that	audience.	

• The	purpose	of	a	headline	is	to	get	them	to	click	to	read	it.	Don’t	say	too	much	
or	try	to	cram	in	too	much.	

• Be	specific.	Use	specific	numbers,	places,	names,	brands,	celebrity	names	or	
whatever.	Being	vague	won’t	reel	people	in.	

• Look	at	headlines	that	you’ve	clicked	on	for	examples	of	what	to	do.	The	pros	
copy	(“swipe”)	good	headlines	from	each	other	all	the	time.	

• Use	action	words	to	get	people	to	take	action	–	your	call	to	action	statement.	
	
I’ve	said	it	already	but	some	of	the	best	headlines	to	use	are	“Top	10”	type	lists.	They	
take	care	of	what	people	are	looking/searching	for	since	people	know	they’re	going	
to	get	a	good	amount	of	answers	instead	of	just	one	possible	solution.	You’ll	get	lots	
of	traffic	with	these	kinds	of	headlines.	Some	people	say	that	odd	numbers	work,	so	
go	with	“Top	11”	or	13	or	7	or	something	like	that	sometimes.	
	
And	you	can	also	split	test	headlines.	There’s	software	to	let	half	of	your	traffic	see	
one	headline,	while	the	other	half	sees	a	different	headline.	Google	even	now	has	
Google	Optimize,	which	can	help	you	with	this.	
	
3.	Make	the	Article	Scannable	

	
Again,	people	are	in	“search	mode”	and	want	to	make	sure	they	landed	on	the	right	
result.	They	will	quickly	scan	your	article	and	check	to	make	sure	it’s	what	they	
want.	Maybe	they’re	looking	for	just	a	section	of	the	page.	You	job	is	to	make	sure	
they	find	that	section.	They	read	that	part	and	then	decide	to	read	the	rest	of	the	
page.	
	
There	are	a	number	of	ways	to	do	this:	
	
	

• Use	Headings	
I’m	doing	it	in	this	book.	Headings	are	the	“Heading	2”	and	“Heading	3”	
formats.	The	“Heading	1”	text	is	usually	the	title	of	your	article.	You	should	
only	use	it	once	and	you	have	already,	so	stick	to	headings	2	and	3	in	the	
body	of	your	article.	

• Write	Short	Paragraphs	

Big	blobs	of	text	look	daunting	to	read	and	nobody’s	going	to	read	them.	
Write	shorter	paragraphs	than	normal	to	help	people	get	through	it	and	scan	
easier.	
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• Use	Bulleted	Lists	

You’re	reading	one	right	now.	It’s	easy	to	read,	right?	
• Use	Bold	Text	

People	will	scan	a	page	and	probably	stop	and	read	the	important	points	that	
you	have	in	bold.	This	gets	them	to	stick	around	and	read	your	content.	
Incidentally,	people	tend	to	skip	over	italicized	or	indented	text	so	don’t	put	
important	points	there.	

• Use	Images	

A	photo	says	1000	words,	right?	The	images	you	include	convey	your	
message	and	confirm	to	people	what	your	article	is	about.	Make	sure	you	fill	
in	the	alt	text	when	posting	images.	This	alt	text	is	for	people	that	are	blind	or	
people	that	use	screen	readers.	

	
	
4.	Make	Sure	the	Font	Isn’t	Too	Small	

	
This	point	has	more	to	do	with	the	design	of	your	website	but	make	sure	the	font	is	
big	enough.	People	in	their	mid-40s	and	beyond	start	losing	their	younger	eyes	and	
can’t	read	text	that	is	small.	You	also	want	text	to	look	good	on	mobile	devices.	
	
5.	Link	Out	to	Other	Websites	/	Resources	

	
I	did	it	above	with	CopyBlogger.	I	linked	to	another	website	and	it	was	easy	to	see	
that	it	was	a	link,	right?	
	
I	linked	up	the	headline,	I	indented	the	text	and	I	listed	the	name	of	the	website	that	
it	was	from.	There’s	no	guessing	that	if	you	click	on	that	link	you’re	going	to	another	
website,	right?	
	
Make	sure	those	links	open	in	a	new	window/tab	so	that	when	people	close	that	tab,	
they’re	right	back	where	they	left	your	website.	You’ll	get	more	traffic	doing	this.	
	
6.	Formats	for	Writing	a	Good	Article	

	
There	are	a	few	formats	or	ways	to	write	an	article	that	work	well.	Some	methods	
are	for	selling	things	and	some	are	just	good	structure	for	writing.	Choose	the	one	
for	the	kind	of	article	that	you’re	writing.	
	
You	can	use	a	basic	formula	like	this:	
	

• Introduction	–	explain	what	you’ll	write	about	(2	paragraphs)	
• Main	Point	#1	(several	paragraphs	with	a	heading)	
• Main	Point	#2	(several	paragraphs	with	a	heading)	
• Main	Point	#3	(several	paragraphs	with	a	heading)	
• Main	Point	#4	(several	paragraphs	with	a	heading)	
• Main	Point	#5	(several	paragraphs	with	a	heading)	
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• Conclusion	–	wrap	it	up	and	tell	them	what	you	wrote	about	(with	a	call	to	
action	–	2	paragraphs)	

	
You	first	tell	them	what	you’ll	explain,	then	you	explain	each	point,	and	then	you	
told	them	what	you	explained.	Easy,	right?	
	
Remember,	“features	tell	and	benefits	sell”	–	that	means	you	can	list	a	feature	and	
what	it	does	but	the	benefit	explains	why	that	feature	is	better	and	how	it	helps.	
	
There’s	also	the	“AIDA”	formula,	which	I	like:	
	

• Attention	
• Interest	
• Desire	
• Action	

	
You’ll	first	grab	their	attention,	then	create	interest	(or	some	people	say	“tap	into	
desire”).	Turn	that	interest	into	desire	and	then	ask	them	to	take	action.	This	is	good	
for	selling	a	product.	
	
There’s	the	“CURVE”	method:	
	

• Curiosity	(Intrigue)	
• Urgency	(Hurry!)	
• Relevance	(Why	does	someone	care	about	this?)	
• Value	(Why	you?	What	do	you	provide?	What’s	the	value?)	
• Emotion	(Call	to	action)	

	
This	one	is	like	AIDA	but	slightly	different.	
	
Another	great	one	is	the	sales	pitch	formula	that	you	see	all	over	the	place	–	like	in	
infomercials,	TV	commercials,	radio	commercials,	online	ads,	etc.:	
	

• There’s	a	problem	with	what	you’re	doing	today	
• Here	is	the	ideal	solution	to	that	problem	
• Here	is	what	makes	the	solution	difficult	or	less	desirable	
• Here	is	how	our	product	makes	it	easier	for	you	
• Here	is	how	you	can	get	our	product	

	
That’s	good,	right?	
	
It’s	similar	to	the	AIDA	formula	but	a	little	stronger.	There’s	also	a	formula	called	
“Problem	–	Agitation	–	Solution”	that’s	similar	to	this	but	a	little	more	concise	being	
only	3	steps	instead	of	5.	I	like	this	sales	pitch	formula	a	lot.	
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There’s	one	more	called	Bob	Stone’s	“Gem”	which	is	good:	
	

• Benefit	–	Start	with	your	strongest	benefit	
• Develop	–	Expand	on	this	benefit	
• Receive	–	Explain	how	the	reader	can	experience	this	benefit	
• Prove	–	Back	up	your	statement	with	support	copy	
• Lose	–	Tell	readers	what	they’ll	lose	if	they	don’t	act	
• Recap	–	Sum	up	the	most	important	benefit	
• Ask	–	Include	a	call-to-action	

	
The	last	thing	is	to	always	have	a	call	to	action	(CTA)	statement.	Ask	the	reader	to	do	
something	at	the	end	–	it	can	be	big	or	small	but	ask	them	to	take	action.	
	
My	dad	took	the	Dale	Carnegie	sales	course	years	ago	and	I	remember	him	(my	dad)	
talking	about	presenting	the	fact	and	benefit.	Talk	about	the	fact	and	what	the	
benefit	is.	This	has	more	to	do	with	sales	but	it	works	with	writing	as	well.	It’s	kind	
of	like	saying	“because.”	That	word	helps	lead	to	the	benefit.	Something	is	great	
because	________	and	then	explain	why.	
	
I	teach	skiing	in	the	winter	and	we	use	something	called	“if/then”	statements.	You	
put	the	work	on	your	students	when	you	use	them.	They	don’t	do	it	to	please	you	
but	to	get	the	benefit	themselves.	
	
For	example,	“if	you	have	good	shin	and	boot	contact,	you	will	have	more	control	of	
the	tips	of	the	skis,	which	guide	your	skis	through	the	turn.”	
	
Then	there	are	different	kinds	of	articles	you	can	write	(I’ve	touched	on	a	few	of	
these	already)	–	with	examples	using	diets:	
	

• How	to	–	“How	to	Lose	10	Pounds	in	10	Days”	
• Lists	–	“The	Top	13	Ways	Celebrities	Shed	Fat”	
• Mini	Case	Study	–	“Do	High	Fiber	Diets	Work	the	Best	for	Weight	Loss?”	
• Interview	Someone	–	“Michelle	Obama	Reveals	Her	Weight	Loss	Tips”	
• Curated	Content	–	“The	Best	Resources	Available	for	the	Best	Weight	Loss	

Secrets”	
• News	–	“Doctors	Now	Say	Eating	Tons	of	Chocolate	Helps	You	Lose	Weight”	
• Product	Reviews	–	“A	Review	of	the	‘Chocolate	Diet’	and	if	it	Works	or	Not”	

	
With	a	mini	case	study,	you’ll	need	to	do	real	research	on	your	own	and	show	your	
results.	The	interview	is	great	and	easy	because	the	person	you’re	interviewing	
provides	great	content	for	you.	With	curated	content,	you’re	just	pulling	together	
resources	from	around	the	Web	to	create	something	new.	Bring	in	your	own	
commentary	as	well.	Product	reviews	are	pretty	self-explanatory	but	make	sure	you	
actually	have	used	the	product.	
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7.	Re-read	it	and	Add	More	Depth	

	
Before	you’re	done	with	your	article,	you	should	re-read	it	to	check	for	errors	but	
also	make	sure	you	find	more	areas	where	you	can	add	more	content	to	add	more	
points	and	good	information.	
	
Read	a	section	and	think	about	if	you	covered	it	well	enough	or	not:	
	

• What	questions	might	the	reader	have?	
• How	can	you	help	the	reader	more?	
• Did	you	explain	something	well	enough?	

	
Just	go	deeper.	
	
Make	your	article	even	more	useful	than	it	already	is	so	that	it	stands	out	even	more.	
Maybe	even	put	it	aside	for	a	day	and	come	back	to	it.	Having	a	fresh	mind	and	
reading	it	again	can	help	you	add	in	more,	great	points.	Often,	your	brain	needs	to	
rest	and	process	things,	so	letting	it	do	that	can	help	you	add	more	depth.	
	
Even	do	more	research	on	the	topic	to	make	sure	there	isn’t	anything	you	forgot	to	
add.	
	
Make	sure	your	article	isn’t	too	short	and	that	it’s	not	full	of	“fluff”	content.	Don’t	
write	to	hit	a	word	quota	but	write	enough	to	adequately	cover	the	topic	and	then	
go	more	in	depth	–	just	to	make	sure.	
	
8.	Timing	Matters	

	
When	you	post	something	can	really	matter.	It	might	be	the	time	of	the	year,	time	of	
the	week	or	even	the	time	of	the	day.	
	
If	you	have	an	article	on	something	that’s	trending,	you’ll	want	to	publish	it	ASAP	
but	not	everything	is	that	way.	Maybe	your	article	is	about	how	to	be	more	
productive,	so	posting	it	at	the	beginning	of	the	week	might	help	people	get	through	
their	week	better.	
	
9.	Proofread	and	Spell	Check	

	
This	was	kind	of	covered	in	point	6	but	do	make	sure	you	read	it	over.	Sometimes	it	
helps	to	read	it	out	loud.	
	
My	Mac	has	a	voice	(text	to	speech)	function	and	I’ve	used	that	to	listen	to	what	I	
wrote.	It	helps	me	make	sure	it	makes	sense.	
	
You	can	even	ask	someone	else	to	look	it	over.	Have	them	read	it	for	spelling	and	
grammar	as	well	as	for	content.	They	might	think	of	things	you	didn’t	think	of.	
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And	even	though	I’ve	read	this	text	a	bunch	of	times,	it	probably	still	has	mistakes	in	
it.	My	advice	is	don’t	worry	about	it.	I	see	mistakes	in	articles	I	read	on	major	
websites	all	the	time.	If	you	wait	to	publish	something	on	your	own	that’s	absolutely	
perfect,	it’ll	never	get	published.	
	
10.	Add	Video	Content	

	
This	is	where	we	go	from	“writing	copy”	to	“developing	content.”	It’s	a	level	up	from	
just	writing	copy	but	it’s	great	to	do	it	because	it	helps	people	better	understand	
what	you’re	writing	about	(more	comprehensive),	it’s	easy	to	digest	and	it	adds	
more	value	to	your	article.	If	you’re	going	to	cover	a	topic,	why	not	cover	it	REALLY	
well?	
	
You	can	either	create	your	own	video	or	you	can	simply	find	some	related	videos	on	
YouTube	and	embed	them	into	your	article	as	supplemental	material.	
	
With	your	own	video,	you	can:	
	

• Have	a	camera	pointed	at	you	while	you	talk	
• Do	a	slideshow	while	you	talk	or	have	some	music	in	the	background	
• Show	your	computer	screen	using	screen	capture	software	(I	like	Camtasia)	
• Do	a	combination	of	these	types	

	
If	you’re	not	good	at	video,	then	you	can	write	a	script	and	hire	someone	at	Fiverr	to	
help	you.	
	
11.	Add	Downloads	or	Other	Types	of	Content	

	
Think	about	some	extra	content	you	can	offer	like	a	spreadsheet,	PDF	“cheat	sheet”	
or	checklist.	Improve	your	content	and	develop	it	more	by	adding	some	great	
supplemental	materials	that	your	competition	just	isn’t	doing.	
	
When	people	get	to	your	website	/	page	and	see	all	that	you’re	offering,	they’ll	want	
to	share	this	great	resource	they	found	with	others	and	they’ll	look	like	a	hero	for	
sharing	it.	That	is	how	it	works.	The	only	way	you	can	make	that	happen	is	by	over-
delivering	by	making	your	content	useful	and	valuable.	
	
What?	Do	impressions?	
	
No,	what	I	mean	is	–	how	you	are	going	to	present	yourself	as	you	write.	
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There	are	these	kinds	of	voices:	
	

• Professor	
• Artist	
• Prophet	
• Journalist	
• Celebrity	
• Companion	
• Mentor	
• Entertainer	
• Reviewer	
• Curator	
• Storyteller	
• Guide	
• Teacher	
• Thought	Leader	
• (anything	else)	

	
With	some	articles,	you	might	be	teaching.	In	others,	you	might	be	guiding.	You	
might	even	tell	a	story	in	some	articles.	The	point	is,	there	are	many	ways	to	write.	
	
13.	Be	Consistent	With	Publishing	Content	

	
When	you	get	some	momentum	going,	people	enjoy	it	because	they	expect	quality	
content	from	you	regularly.	It	doesn’t	have	to	be	every	day	but	start	off	publishing	
one,	great	(original)	piece	of	content	per	week.	In	a	year,	you’ll	have	52	more	of	
them	–	making	your	website	really	great.	
	
14.	Use	Correct	Grammar,	Punctuation	and	Spelling	

	
I	admit	it,	I	make	mistakes…	but	I	try	not	to.	I	try	to	proofread	everything	and	I	think	
I	do	a	decent	job	but	some	things	slip	through.	And	sometimes	you	get	done	with	
something	and	you	just	want	to	get	it	done	and	you	hit	“Publish”	because	you	want	
to	be	done	with	it.	I’ve	been	there.	It’s	better	to	wait	than	publish.	Get	done	writing	
and	then	come	back	to	it	tomorrow	and	check	it	over	with	a	fresh	view.	
	
You	want	to	make	sure	you	use	correct	grammar,	too.	Some	common	mistakes	are	
using	apostrophes	wrong	or	things	like	that.	Here’s	a	short	list	of	things	(tips)	I	see	
that	are	wrong	on	a	lot	of	articles	I	view	online:	
	

• Apostrophes	NEVER	(EVER!)	make	something	plural.	They	just	don’t.	That’s	
not	their	job…	like,	ever	(to	quote	Taylor	Swift).	Some	common	mistakes:	

o Lot’s	(not	a	word	–	unless	you’re	saying	“lot	is”	maybe)	
o Page’s	(this	isn’t	plural…	nope)	
o Fee’s	(the	fee’s	what?	–	this	isn’t	plural)	
o “It’s”	means	“it	is”	(ALWAYS)	–	it’s	not	possessive	
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o TV’s	or	DVD’s	is	actually	not	correct.	Drop	the	apostrophe	and	just	
write	TVs	and	DVDs.	

• Putting	a	period	after	quotation	marks	at	the	end	of	a	sentence	“like	this”.	
That’s	not	right	–	punctuation	(including	exclamation	marks	and	question	
marks)	belong	inside	the	quotes	“like	this.”	

• Using	“excessive”	quotes	“around”	things	that	“don’t”	need	quotation	marks	
around	“them.”	Just	stop	it.	Quotation	marks	don’t	really	make	you	trust	
something	more	and	I	would	argue	that	it	makes	you	trust	things	less.	Does	
this	sentence	look	trustworthy?	Come	and	Get	our	“Free”	book?	Why	does	it	
say	“Free”	here?	What’s	the	catch?	I	think	about	that	character	Chris	Farley	
played	on	SNL	where	he	did	air	quotes	for	all	kinds	of	things…	hilarious!	Just	
imagine	him	doing	that	when	you	use	quotes	and	then	see	if	you	should	
really	be	using	quotes	or	not.	

• There’s	no	such	word	as	“afterwards”	–	use	either	“afterwords”	or	
“afterward.”	

• It’s	“definitely,”	not	“definately.”	
• It’s	“etc.”	not	“ect.”	
• Don’t	end	sentences	that	aren’t	questions	with	question	marks.	I	see	this	all	

the	time.	For	example,	this	is	not	a	question:	“I	wanted	to	know	when	might	
be	a	good	time	to	meet	next	week?”	That’s	a	statement	with	a	question	mark	
at	the	end	and	it’s	incorrect.	Instead,	either	remove	the	question	mark	and	
use	a	period	or	write	something	like	this:	“When	might	be	a	good	time	to	
meet	next	week?	

	
You	get	the	idea.	I	like	using	Firefox	for	my	web	browser	because	it	highlights	
incorrectly	spelled	words	as	I	type	(what	an	age	we	live	in).	
	
I	remember	when	I	started	writing,	I	had	to	look	up	grammar	rules	and	punctuation	
rules	to	remind	myself	what	the	right	way	is.	It’s	something	you	learn	in	school	and	
don’t	really	use	until	you’re	out	in	the	real	world,	right?	Just	admit	you	forgot	about	
these	rules	and	you’ve	been	using	them	wrong	and	move	on.	
	
One	warning	though…	once	you	look	up	the	right	way,	you’ll	see	things	wrong	ALL	
over	the	place.	It’ll	probably	start	bugging	you.	That’s	what	happened	to	me.	I	guess	
ignorance	is	bliss.	
	
How	to	Make	Money	From	Writing	

	
The	points	listed	above	are	coming	from	an	Internet	Marketing	point	of	view	where	
you’re	writing	articles	and	earning	money	either	on	your	website,	on	other	websites	
(guest	posting)	or	you’re	hired	to	write	articles.	If	you’re	trying	to	make	money	
online	writing	articles,	then	use	what	I	list	above	to	help	you.	
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Work	as	a	Writer	for	Others	

	
There	are	also	sites	like	TextBroker	and	iWriter	where	you	can	get	paid	to	write	
articles.	You	submit	articles	and	get	paid	when	you	write	articles	that	people	want.	
You	get	an	assignment	and	then	write.	It’s	a	good	way	to	make	some	money	in	the	
short	term.	If	you’re	looking	for	long-term	income	from	writing	articles,	then	you	
really	do	want	to	have	your	own	website,	which	is	what	my	course	shows	you	how	
to	do.	
	
You	can	even	offer	your	services	on	Craig’s	List	in	your	area	or	on	Fiverr.com	and	
make	money	writing	there.	
	
Conclusion	

	
Probably	the	best	tip	I	can	give	you	is	that	you	should	spend	more	time	than	you	
think	you	should	writing	and	developing	content.	Don’t	just	set	aside	an	hour	and	
think	that	whatever	you	can	get	done	in	that	time	is	going	to	be	“good	enough”	
because	that	is	how	most	people	think.	Double	the	length	of	time	you	set	or	don’t	set	
a	length	at	all	–	just	write	until	you	know	you	have	the	best	content	out	there.	
	
Don’t	be	afraid	to	go	back	in	a	few	days,	a	week	or	even	in	a	few	months	and	
improve	the	content	you’ve	already	written.	You	add	another	1000	words	and	then	
send	it	out	again	on	Twitter	and	your	email	list	and	tell	everyone	you	improved	it.	
This	is	a	great	way	to	recycle	the	“hype”	from	the	first	time	it	was	released.	
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3	Examples	of	Improving	Headlines	
	
Here	are	some	before	and	after	headlines	using	the	examples	here	in	this	book.	
What	I	did	was	I	found	actual	titles	of	pages	in	search	results	and	I	improved	them:	
	
1.	“70	Easy	Ways	To	Save	Money	In	2017”	

	
Ok,	that’s	not	bad	but	let’s	improve	it.	This	one	was	on	page	5	of	Google’s	results.	
Google	measures	which	results	are	clicked	on.	For	an	example	a	result	in	position	7	
that	starts	getting	more	clicks	than	the	#2	result	will	move	the	#7	up	–	maybe	up	to	
position	#2	or	#1.	
	

• “Discover	70	Secret	Ways	to	Easily	Save	Money	in	2017”	
• “Unlock	the	Top	70	Ways	to	Save	Big	Money	in	2017”	
• “The	Top	70	Ways	to	Save	Money	in	2017	Revealed!”	
• “70	Surprising	Ways	to	Easily	Save	Money	in	2017”	
• “See	70	Weird	Ways	to	Save	Money	in	2017”	
• “70	Ways	to	Save	Money	You	Never	Thought	Of”	

	
	
2.	“How	to	Train	a	Dog	Not	to	Bark	at	Strangers”	

	
That’s	alright	but	it’s	on	page	4,	not	seeing	any	traffic.	Let’s	try	to	improve	it…	
	

• “Remarkable	Ways	to	Stop	Your	Dog	From	Barking	at	Strangers”	
• “Quick	Tips	to	Train	Your	Dog	to	Not	Bark	at	Strangers”	
• “Be	Successful	at	Training	Your	Dog	to	Not	Bark	at	Strangers”	
• “Mind-Blowing	Techniques	to	Stop	Your	Dog	from	Barking”	
• “Get	Powerful	Tips	to	Stop	Your	Dog	from	Barking	at	Strangers	Now”	
• “Miracle	Solutions	to	Stop	Your	Dog	from	Barking	at	Strangers”	
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3.		“How	To	Adjust	The	Gears	On	Your	Bike”	

	
OK,	that	might	be	what	I’m	searching	for	but	there	are	other	results	with	the	same	
kind	of	headline	/	title.	Let’s	see	what	we	might	try	instead:	
	

• “Surprisingly	Easy	Ways	to	Adjust	the	Gears	on	Your	Bike”	
• “Discover	Unique	Tips	to	Easily	Adjust	Bike	Gears”	
• “Proven	Ways	to	Adjust	the	Gears	on	Your	Bike”	
• 	“Learn	How	to	Tune	Your	Bike’s	Gears	Like	a	Pro”	
• “Valuable	Tips	to	Adjusting	the	Gears	on	Your	Bike”	
• “Make	Your	Bike	Ride	Better	With	These	Gear	Tuning	Tips”	

	
The	last	one	explains	the	benefit	and	puts	it	out	front.	I	like	doing	that	with	
headlines.	
	
Just	taking	a	few	minutes	to	brainstorm	and	work	on	your	headlines	can	get	you	
more	traffic	to	your	website	or	more	sales	of	your	book.	
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201	Magic	Words	
	
Absolutely	
Alluring	
Alternative	
Amazing	
Announcing	
Approved	
Astonishing	
At	Last	
Attractive	
Authentic	
Bargain	
Beautiful	
Better	
Big	
Blockbuster	
Bonanza	
Bonus	
Breakthrough	
Challenge	
Colossal	
Complete	
Confidential	
Crammed	
Critical	
Crucial	
Daring	
Dazzling	
Delicious	
Direct	
Discount	
Discover	
Dynamite	
Easily	
Easy	
Electrifying	
Endorsed	
Energizing	
Energy	
Enormous	
Enterprising	
Excellent	



448	Ways	to	Instantly	Improve	Article	&	Headlines	–	TonyHerman.com	
Page	22	of	34	

Exciting	
Exclusive	
Expert	
Explosive	
Facts	
Famous	
Fantastic	
Fascinating	
First	
Floodgates	
Flourish	
Formula	
Fortune	
Free	
Full	
Fun	
Genuine	
Gift	
Gigantic	
Greatest	
Guaranteed	
Health	
Heart-Wrenching	
Helpful	
Highest	
Hot	
Huge	
Immediately	
Important	
Improved	
Increase	
Incredible	
Informative	
Initial	
Instantly	
Interesting	
Introducing	
Introducing	New	
Jaw	Dropping	
Killer	
Largest	
Latest	
Lavishly	
Legendary	
Legitimate	
Lifetime	
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Limited	
Love	
Magic	
Magical	
Mammoth	
Memorable	
Mesmerizing	
Mind	Altering	
Mind	Blowing	
Mind	Busting	
Miracle	
Modern	
Modified	
Mouth-Watering	
New	
Nitty	Gritty	
Now	
Odd	
Only	
Original	
Outstanding	
Peaceful	
People	
Perfect	
Personalized	
Phenomenal	
Plus	
Popular	
Wanted	
Power	
Potent	
Power	Packed	
Powerful	
Practical	
Professional	
Profit	
Profitable	
Profits	
Profusely	
Proven	
Provocative	
Pure	
Quality	
Quick	
Quickly	
Rare	
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Realistic	
Refined	
Refreshing	
Reliable	
Remarkable	
Respected	
Results	
Revealing	
Reveals	
Revolutionary	
Rich	
Riveting	
Rocket	
Safe	
Safely	
Sale	
Satisfying	
Save	
Selected	
Sensational	
Simplified	
Sizable	
Sizzling	
Soar	
Solution	
Startling	
Strong	
Stunning	
Sturdy	
Successful	
Suddenly	
Super	
Super	Time-Sensitive	
Superior	
Surefire	
Surging	
Surprise	
Surprising	
Terrific	
Tested	
Thrilling	
Timely	
Tremendous	
Trusted	
Truth	
Ultimate	
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Unconditional	
Unique	
Unlimited	
Unlock	
Unparalleled	
Unsurpassed	
Unusual	
Urgent	
Useful	
Valuable	
Vivid	
Want	
Wealth	
Weird	
Who	
Why	
Win	
Winning	
Wonderful	
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46	Action	Words	
	
Accomplish	
Achieve	
Attain	
Benefit	From	
Beware	
Blast	
Boost	
Burst	
Compare	
Discover	
Dream	
Earn	
Enjoy	
Envision	
Explode	
Find	
Garner	
Get	
Grasp	
Harvest	
Have	
Hurry	
Imagine	
Keep	
Learn	
Look	
Make	
Obtain	
Open	
Own	
Profit	
Profit	From	
Protect	
Reach	
Reap	
Save	
Secure	
Slash	
Stop	
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Uncover	
Unleash	
Unlock	
Use	
Visualize	
Watch	
Win	
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176	Headline	Starters	
	
100%	Guaranteed!...	
100%	Pure...	
13	New	Ways	to...	
A	Breakthrough	Formula...	
A	Breakthrough	System	for...	
A	Safe,	Easy	Way	to...	
A	Simple	Solution	to...	
Absolutely	Free...	
Act	Fast	And	You’ll	Also	Get...	
Act	Now	to	Get	This...	
Advice	to...	
Are	You	Ready...	
Are	You...	
As	Easy	As...	
At	Last,	the	Secret	to...	
At	Last...	
Built	to...	
Call	Now	for...	
Cash	in	on...	
Closely-Guarded	Secrets...	
Complete	Details,	FREE...	
Could	This	Be...	
Designed	to...	
Discover	How	to...	
Do	Not	Try	Another...	
Do	You	Feel...	
Do	You	Have...	
Do	You...	
Don't	Try	This	With	Any	Other...	
Don’t	Spend	Another...	
Everything	You	Need…	
Everything	You’ve	Ever	Wanted	From...	
Facts	You...	
For	Busy	People...	
For	Less	Than...	
For	Preferred	Customers	only...	
For	the	Serious...	
Free	Bonuses...	
Free	Book	Tells	You	Secrets	of...	
Free	Report	on...	
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Free	Trial	Size...	
Get	Ready...	
Hassle-Free...	
Helps	You...	
Here	Is	a	Method	That	is	Helping...	
Here,	at	Last...	
Here's	the	Quickest	&	Easiest	Way	to...	
Here’s	a	Quick	Way	to...	
Here’s	How...	
How	Much...	
How	to	Double...	
How	to	Earn...	
How	to	Eliminate...	
How	to	Ensure...	
How	to	Establish...	
How	to	Fast-Track	Your...	
How	to	Find...	
How	to	Gain...	
How	to	Generate...	
How	to	Get	Rid	of...	
How	to	Get	Your	Hands	on...	
How	to	Get...	
How	to	Increase...	
How	to	Instantly...	
How	to	Know	Exactly...	
How	to	Know	If...	
How	to	Master	the	Art	And	Science	of...	
How	to	Never	Again...	
How	to	Quickly...	
How	to	Start	With	Nothing	And...	
How	to	Take	the	Headache	Out	of...	
How	to	Tell	If...	
How	Would...	
How	You	Can...	
If	You	Are...	
If	You	Have...	
If	You	Qualify,	You	Could...	
If	You’re	Serious	About...	
If	You’re	Worried	About...	
In	Test	After	Test...	
Individually	Designed...	
Information-Packed...	
Inside	Secrets	of...	
Instant	Impact...	
Isn’t	it	Time...	
It	Works	...	
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It’s	So	Easy,	the	only	Thing	You	Need	Is...	
It’s	So	Simple,	Even...	
Join	Hundreds	of	Others	Who...	
Key	Secrets	to...	
Knocks	Your	Socks	off...	
Last	Chance...	
Learn	to...	
Let	Me	Show	You...	
Limited	Edition...	
Limited-Time	Offer...	
Limited-Time	Opportunity...	
Little	Known	Ways	to...	
Little-Known	Secrets...	
Looking	for...	
Make	Money...	
Makes	Life...	
Money-Making...	
Money-Saving...	
Make	the	Most	of...	
More	Powerful	Than	Ever...	
Must	Attend...	
My	Secret	Sources	for...	
My	Sure	Fire	Method...	
Never	Before	Seen...	
Never	Ever	Suffer	From...	
Never	Have	to	Deal	With...	
Never	Suffer	From...	
Never	Worry	About...	
New	Lower	Price...	
No	Complicated...	
No	More...	
No-Nonsense	Advice...	
No-Risk...	
Nothing	Else	Compares	to...	
Now	it’s	Yours...	
Now	You	Can	Have...	
Once	in	a	Lifetime...	
One	of	a	Kind...	
One	of	the	Best...	
One	Simple...	
Our	Best-Selling...	
Pamper	Yourself	With...	
Perfect	for	Any...	
Personalized	Service...	
Prepare	for...	
Professional	Results	With...	
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Profit	From...	
Proven	Ways	to...	
Remarkably	Rugged...	
Reserve	Your...	
Results	in	Just...	
Satisfaction	Guaranteed...	
Save	Money...	
Save	Time...	
Secrets	of	the	Pros...	
See	How	Easily	You	Can...	
Sick	And	Tired	of...	
Simple	But	Powerful...	
Special	offer...	
Starting	off	With...	
Starts	Working	instantly...	
Surprisingly	Simple...	
Stop	Dreaming	And	Start...	
Surprising	New	Discovery...	
Take	one	Moment...	
The	10	Quickest	Ways	to...	
The	3	Secrets	That	Can...	
The	Amazing	Secret	of	How	You	Can...	
The	Amazing	Secrets	of...	
The	Art	of...	
The	Choice	of...	
The	intelligent	Way	to...	
The	Lazy	Man's	Way	to...	
The	Next	Best	Thing	to...	
The	Perfect...	
The	Quickest	&	Easiest	Way	to...	
The	Revolutionary	New	Training	Method...	
The	Secret	of...	
The	Ugly	Truth	About...	
There's	Another	Way	to...	
Tired	of...	
Top	10	Reasons	to...	
What	Everybody	Ought	to	Know	About...	
What	Would	You	Do...	
When	it	Comes	to...	
Who	Else	Wants...	
Why	You	Shouldn’t...	
You’d	Never	Guess...	
You’re	invited	to...Yours	Free...	
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Article	Writing	Cheat	Sheet	
	

	

1. Use	a	Compelling	Title	/	Headline	
2. Make	the	Article	Scannable	
3. Make	Sure	the	Font	Isn't	Too	Small	
4. Link	Out	to	Other	Websites	/	Resources	
5. Formats	for	Writing	a	Good	Article	
6. Re-read	it	and	Add	More	Depth	
7. Timing	Matters	
8. Proofread	and	Spell	Check	
9. Add	Video	Content	
10. Add	Downloads	or	Other	Types	of	Content	
11. Figure	Out	Which	Kind	of	Voice	You	Have	
12. Be	Consistent	With	Publishing	Content	

	

Scannable:	

	
• Use	Headings	
• Write	Short	Paragraphs	
• Use	Bulleted	Lists	
• Use	Bold	Text	
• Use	Images	

	
Basic	Formula:	

	
• Introduction	
• Main	Point	#1	
• Main	Point	#2		
• Main	Point	#3	
• Main	Point	#4	
• Main	Point	#5	
• Conclusion	

Kinds	of	Articles:	

	
• How	to	
• Lists	
• Mini	Case	Study	

AIDA	Formula:	

	
• Attention	
• Interest	
• Desire	
• Action	

	
CURVE	Formula:	

	
• Curiosity	
• Urgency	
• Relevance	
• Value	
• Emotion	

	

	

	

Bob	Stone’s	Gem:	

	
• Benefit	
• Develop	
• Receive	
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• Interview	Someone		
• Curated	Content	
• News		
• Product	Reviews		

	

• Prove		
• Lose		
• Recap		
• Ask	

	

	

Sales	Pitch	Formula:	

	
• There’s	a	problem	with	what	you’re	doing	today	
• Here	is	the	ideal	solution	to	that	problem	
• Here	is	what	makes	the	solution	difficult	or	less	desirable	
• Here	is	how	our	product	makes	it	easier	for	you	
• Here	is	how	you	can	get	our	product	

	
	
	
Kinds	of	Voices	You	Can	Use:	

	
• Professor	
• Artist	
• Prophet	
• Journalist	
• Celebrity	
• Companion	
• Mentor	
• Entertainer	
• Reviewer	
• Curator	
• Storyteller	
• Guide	
• Teacher	
• Thought	Leader	
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4	Bonus	Material	/	Resources	
	
Here	are	some	more	things	you	may	be	interested	in:	
	

	
These	books	are	the	perfect	companion	to	this	book	Get	113	Article	Headline	
Examples,	395	Power	Words	book	and	10	Essential	Items	for	Any	Local	Business	
Website.	
	

	
	
GET	IT	NOW	

	

	
625	Free	Stock	Images	

	
Get	a	pack	of	625	free	stock	images	to	
use	on	your	website	(worth	$39.95).	
	

• Web	pages	look	better	when	
they	have	images	on	them	

• People	like	looking	at	images	
• Your	website	will	look	more	

appealing	and	more	
professions	with	great	images	

	
You	have	the	rights	to	use	these	images	on	your	website	for	free	without	worry.	
	
GET	IT	NOW	
	


